


In the summer of 2008 Acoustiguide 
were approached by BT Connected Earth 
to produce a three part series of video 
podcasts. These tours brought together 
a wealth of archive material from BT’s 
40,000-strong catalogue of artefacts and 
media, some stretching back to the mid 19th 
century, and focused on three of their local 
museum projects.

The Connected Earth exhibition at the 
Amberley Working Museum looks at the 
history of telephony and the stories of those 
who were involved in its development. 
Acoustiguide’s video podcasts 
included interviews with ex-engineer 
volunteers, alongside an impressive 
library of contemporary video footage, 
accentuating the human in the evolution of 
telecommunications.

The traditional red phone booth is the focus 
of the National Telephone Kiosk Collection 
at Avoncroft. From its days as the centre 
of the community to its demise following 
the introduction of the mobile phone, these 
iconic structures have held host to stories  
of hidden love letters, Dr Who’s Tardis and  
a truly British “phone booth etiquette”.

In Scotland, Acoustiguide’s podcast for the 
Edinburgh-based Communicate! Gallery  
told the story of the �rst transatlantic 
telephone system: TAT1. Acoustiguide’s  
video bought to the fore the excitement  

and technological feat that was achieved  
in providing the world’s �rst affordable, 
cross-Atlantic telecommunication.

Thanks to the global reach of podcast 
technology, the story of 20th century 
telecommunications expansion can now be 
told worldwide through iTunes and beyond 
in 21st century style. To download, simply 
search for Acoustiguide in the iTunes store.

BT Collections

Multiplatform Creative Services Scotch Whisky Experience

In the �rst major exhibition into the work of 
Le Corbusier in more than twenty years, the 
Royal Institute of British Architects decided 
upon Acoustiguide as the audioguide 
supplier for two exhibitions into his work,  
to be held at The Barbican Centre in 
London and the Metropolitan Cathedral, 
Liverpool, as part of their City of Culture 
placement for 2008.

A pioneer of modern architecture, whose 
buildings sought to improve living conditions 
across the world, Le Corbusier was also 
a recognised painter, sculptor, furniture 
designer and urban planner. His work was 
also an important inspiration to the  

non-visual arts, predating the Fluxus 
movement in its cross-pollination of the 
visual and audible mediums with  
avant-garde composers Iannis Xenakis, 
Edgar Varèse and Pierre Schaeffer, some 
of whose music can be heard on the tour, 
alongside those of Le Corbusier’s own 
brother, the respected composer and 
violinist, Charles-Edouard Jeanneret.

The tour features contributions from 
exhibition curators Stanislaus von Moos 
and Arthur Rüegg, architectural historian 
Margaret Richardson, art historian Tim 
Benton and Dr Irena Murray, director of  
the RIBA British Architectural Library.

RIBAOpus Update

The Opus Series is made up of two hand-
held guides: Opus Click™, a keypad driven 
guide and Opus Touch™, a touch screen 
guide. In the past a museum has always had 
to make a choice between an audio guide 
and a multimedia guide. Opus breaks this 
separation because it can be used either for 
a straightforward audio tour or enhanced 
with multimedia elements. It gives a great 
deal of �exibility to clients and allows for 
a more gradual “easing” into the world of 
multimedia interpretation. 

Since its launch in the summer of 2008, 
over 10,000 Opus players have been 
distributed to clients around the world with 
at least 40% of these based in the UK. 
As a new product, it is continually being 
developed and enhanced in response 
to our customer’s needs and aspirations. 
Research and development is based in-
house so that the manufacturing process 
can be tightly controlled. New features 
added since its launch have included 
data collection, anti-theft devices, visitor 
questionnaires and quizzes and customised 
graphical user interfaces. Further 
enhancements are programmed for the 
next six months in response to our clients’ 
wishes. This is re�ected in the excellent 
reception to Opus from both clients and 
their visitors.

Acoustiguide Creative Services strive for that 
perfect synergy between robust, engaging 
content and apposite platform. In an era of 
podcasting, vodcasting and narrowcasting, 
we believe that offering multiplatforming to 
heritage clients is the best solution to ensure  
their interpretative reach.

Acoustiguide’s demonstrable experience in 
creating graphic and multimedia content 
in-house, available for download either 
on our dedicated iTunes page or via the 
client’s own website, has expanded our 
scope for content creation rapidly in the 
last couple of years. Our appointment of 
Bernadette Ross, Senior Creative Project 
Manager who has a former background in 
producing documentaries for television and 
Dominic Thurgood, Marketing & Multimedia 
Coordinator, who specialises in new media 
technology, has been an important aspect 
of this development within the company.

Our range of multimedia services is 
demonstrated through our clients site- 
speci�c use of these services from the very 
simple but instructive use of on-screen 
images of objects on the tour used to 
orientate the visitor (British Museum), to a 
more tailored use: specially commissioned 
�lms of inaccessible/conservation areas 

(Westminster Abbey). BT Collections chose to 
make use of our podcast producing service: 
BT Collections is a wonderful interweaving 
of the historic fabric of BT’s technology and 
�rst hand testimony, delivered as podcasts, 
in a baton-passing gesture from 20th to 21st 
century technology – the charmingly creaky 
made available on the cutting edge.

Creative Services have also delivered 
enhanced tours aimed at those visitors 
who require specialist audioguides. BSL 
tours, Visually Impaired tours and children’s 
Multimedia tours are all offered on our 
Opus series. 

We are enthusiastic about the possibilities 
offered by multimedia and multiplatforming, 
but, as the history of Acoustiguide is the 
history of the audio tour, we are keenly 
aware that creative content is the foundation 
of any engaging and entertaining tour: style 
and substance.

The Scotch Whisky Experience (SWE) is 
a new visitor attraction nestling next to 
Edinburgh Castle. It invites the visitor to 
discover the history behind ‘Uisce Beatha’ 
and explore how Scotland’s landscape and 
diverse regions in�uence the �avour and 
character of the whiskies. 

The museum’s new experiential, audio-visual 
‘barrel’ ride needed an accompanying 5 
minute audio commentary and the museum 
also required a 45 minute self-guided tour 
for visitors. Acoustiguide delivered both in 
15 languages including Scottish Gaelic, 
Hindi, and Czech. 

Both scripts engaged the Acoustiguide stable 
of translators in some linguistic athletics and 
texturally different approaches (technical 
terminology, colloquial speech and a fair 
peppering of Gaelic) but all managed 
admirably to demystify the Whisky making 
process in their respective languages. 

The discerning eye and ear of the 
Acoustiguide teams checked the audio for 
any mispronounced ‘Slainte Mhath!’, which 
is pronounced as impeccably in Hindi and 
Russian as it is by the denizens of Edinburgh.

This is, of course, just one of the many 
languages tours that Acoustiguide have 
produced this year. We can count on a 
worldwide network of of�ces and freelance 
language professionals, allowing us to draw 
a team together in such a way as to lend a 
‘bespoke’ element to each language tour.


